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Self Versus Others explores the third-person effect and its role in media as a means of persuasion. This
scholarly work synthesizes more than two decades of research on the third-person effect, the process in
which individuals do not perceive themselves to be impacted by particular messages—such as persuaded to
engage in risky behaviors or encouraged to be violent—but they believe others will be. Authors Julie L.
Andsager and H. Allen White focus their analysis specifically on the role of media and media messages, and
assert that the third-person effect functions as a means of persuasion. They explore the underlying concepts
and connections this effect shares with established theories of persuasion and mediated communication.
 
The only volume to date focusing on the topic, Self Versus Others demonstrates the significant impact
persuasion has on public opinion, behavior, and policy. As such, understanding the means through which
persuasion can be accomplished thereby provides a powerful tool. Timely and succinct, this book:
*provides thorough synthesis of third-person effect literature;
*argues that systematic versus heuristic processing underlies third-person perceptions; and
*conceptually links third-person effects with co-orientation.
 
Intended for communication scholars with an interest in persuasion, as well as those in key areas including
mass communication, health communication, and political communication, this book is also appropriate for
advanced courses in persuasion, communication theory, and campaigns.
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From reader reviews:

Jane Kim:

Here thing why this kind of Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge
Communication Series) are different and dependable to be yours. First of all reading a book is good
nonetheless it depends in the content of computer which is the content is as delightful as food or not. Self
Versus Others: Media, Messages, and the Third-Person Effect (Routledge Communication Series) giving you
information deeper as different ways, you can find any guide out there but there is no publication that similar
with Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge Communication Series).
It gives you thrill examining journey, its open up your current eyes about the thing that will happened in the
world which is maybe can be happened around you. It is possible to bring everywhere like in area, café, or
even in your approach home by train. When you are having difficulties in bringing the paper book maybe the
form of Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge Communication
Series) in e-book can be your option.

Elmer Pereira:

This book untitled Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge
Communication Series) to be one of several books that will best seller in this year, this is because when you
read this publication you can get a lot of benefit onto it. You will easily to buy this book in the book shop or
you can order it by using online. The publisher in this book sells the e-book too. It makes you more readily to
read this book, as you can read this book in your Cell phone. So there is no reason to you to past this
publication from your list.

Mary Hopkins:

Are you kind of active person, only have 10 or even 15 minute in your morning to upgrading your mind
expertise or thinking skill perhaps analytical thinking? Then you are having problem with the book when
compared with can satisfy your small amount of time to read it because all this time you only find
publication that need more time to be examine. Self Versus Others: Media, Messages, and the Third-Person
Effect (Routledge Communication Series) can be your answer because it can be read by you actually who
have those short spare time problems.

George Williams:

Guide is one of source of knowledge. We can add our knowledge from it. Not only for students but native or
citizen will need book to know the upgrade information of year for you to year. As we know those books
have many advantages. Beside most of us add our knowledge, can also bring us to around the world. With
the book Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge Communication
Series) we can take more advantage. Don't you to definitely be creative people? For being creative person
must like to read a book. Only choose the best book that ideal with your aim. Don't end up being doubt to



change your life with that book Self Versus Others: Media, Messages, and the Third-Person Effect
(Routledge Communication Series). You can more inviting than now.
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